
Ὠ� Digital Marketing using AI

Duration: 60 to 90 Hours(Theory + Hands-on Projects)Level: Intermediate (Requires basic

computer knowledge)

Mode: Online [Weekend Batch Only]

Course Fee: ₹35,000

Ὅ� Module 1: Introduction to Digital Marketing

•
What is Digital Marketing?

•

Traditional vs Digital Marketing

•

Scope & Career Opportunities

•

Components of Digital Marketing:

•
SEO

•

SEM

•

SMM

•

Content Marketing

•
Email Marketing

•

Affiliate & Influencer Marketing

•

Role of AI in Digital Marketing

ᾞ� Module 2: Basics of Artificial Intelligence in Marketing

•

What is AI? What is ML? (Basic Overview)

•

AI vs Human Decision-Making

•
How AI is transforming Digital Marketing

•

AI Tools Overview:

•

Chatbots (ChatGPT, Drift, etc.)

•

Predictive Analytics

•
Personalization Engines

•

AI in Content Generation

ὐ� Module 3: Search Engine Optimization (SEO) + AI Tools

•

On-Page and Off-Page SEO

•

Technical SEO Basics

•
Keyword Research using AI Tools (e.g., Semrush AI, Surfer SEO, Ubersuggest)

•

AI-generated SEO reports

•

Competitor Analysis with AI Tools

� Module 4: Search Engine Marketing (Google Ads)

•

Google Ads Basics (PPC, Bidding)

•

AI-Powered Campaign Management

•

Smart Bidding Strategies

•
Creating AI-optimized Ad Copy

•

Conversion Tracking using Google Analytics + AI

� Module 5: Social Media Marketing (SMM) + AI Integration

•
Facebook, Instagram, LinkedIn, Twitter, YouTube Marketing

•
Scheduling & Automation with AI (e.g., Buffer, Hootsuite, Lately.ai)

•
AI-Powered Hashtag & Caption Generators

•
AI in Social Listening and Sentiment Analysis

Ὅ� Module 6: Content Marketing & AI Tools

•
Content Strategy and Planning

•
Blogging and Article Writing

•
Using AI Tools like:

•
ChatGPT, Jasper, Copy.ai for content creation

•
Grammarly, Hemingway for content enhancement

•
AI in Video Creation (Pictory, Synthesia, Lumen5)

� Module 7: Email Marketing with AI

•
Email Marketing Platforms (Mailchimp, Brevo, etc.)

•
Email List Building and Segmentation

•
AI for Subject Line Optimization

•
Personalized Email Campaigns with AI

•
Email Analytics and Improvements

Ὥ� Module 8: E-commerce and AI Marketing Tools

•
Introduction to E-Commerce Marketing

•
Product Recommendations using AI

•
Chatbots for Sales Support

•
AI in Customer Retention (Predictive behavior models)

•
Abandoned Cart Recovery using AI

Ὄ� Module 9: Web Analytics & AI

•

Google Analytics 4

•

Heatmaps (Hotjar, CrazyEgg)

•

AI-based Data Analysis & Dashboard Tools (Tableau AI, Looker Studio)

•

Forecasting Website Traffic and Conversions using AI

ᾞ� Module 10: Generative AI in Marketing

•

Introduction to Generative AI

•

Creating Visual Content (Canva AI, Midjourney, DALL·E)

•

AI Video Tools (Runway ML, Synthesia)

•

Voice Generation (Murf.ai, Descript)

•
Legal & Ethical Aspects of Using AI in Marketing

ᾞ� Module 11: Capstone Projects

•

Project 1: Run a complete digital marketing campaign for a brand using AI tools

•

Project 2: Create a blog or e-commerce website and promote it using SEO + AI

•

Project 3: Develop and schedule a social media content calendar with automation

Ἴ� Assessment & Certification

•

Assignments

•

Practical Tool Usage

•

Final Project Presentation

•

Viva + Certification Exam

For More Details Contact:

OJSS IT CONSULTANCY

WhatsApp on: +91 7889260252

Email ID: ojssindia@gmail.com

Web: www.ojssindia.in

Various platforms for

marketing and outreach.

Using AI to listen to

social media and

analyze sentiment.

Using AI tools to

schedule and automate

posts.

Social Media

Platforms

Social Media Marketing Elements

Scheduling and

Automation

AI tools generate

relevant hashtags and

captions.

AI Sentiment

Analysis

AI Content

Generation

AI Content

Creation

AI Video

Creation

Content Creation Methods

Content

Enhancement

Content

Strategy

Creating blog posts

and articles to

engage the

audience. High-

quality content is

essential for

attracting and

retaining readers.

Employing AI

platforms such as

Pictory, Synthesia,

and Lumen5 for

video creation.

These tools

automate video

production

processes.

Planning a content

strategy is crucial for

success. It involves

defining goals, target

audience, and

content types.

Using tools like

Grammarly and

Hemingway to

improve content

quality. These tools

help with grammar,

style, and readability.

Utilizing AI tools like

ChatGPT, Jasper,

and Copy.ai to

generate content.

These tools can

assist with various

writing tasks.

Writing Content

Utilizing AI to manage

and optimize advertising

campaigns.

Understanding PPC and

bidding strategies for

Google Ads.

Tracking conversions

using Google Analytics

and AI insights.

Smart Bidding

Google Ads and AI

Google Ads

Basics

Employing intelligent

bidding strategies

powered by artificial

intelligence.

Crafting ad copy that is

optimized using artificial

intelligence.

Analytics and

Improvements

Analyzing email data

and improving future

campaigns.

Creating

personalized email

campaigns using AI

tools.

Creating and

dividing email lists

for better targeting.

Email Marketing with AI

List Building

Marketing

Platforms

Personalized

Campaigns

Subject Line AI

Using AI to create

better email subject

lines.

Using platforms like

Mailchimp and

Brevo for

campaigns.

Conversion

Tracking AI-Optimized Ad

Copy

AI Campaign

Management

AI E-Commerce Applications

AI predicts behavior to

improve customer

retention.

AI recovers abandoned

carts, increasing sales.

AI suggests products

based on user behavior.

Cart Recovery

Chatbots provide instant

customer service and

sales assistance.

Customer

Retention

E-Commerce

Marketing

Introduction to

marketing strategies for

online businesses.

Product

Recommendations

Sales Support

Chatbots

Using AI tools for keyword discovery

Technical SEO

SEO Basics

Generating insights with AI-driven

analysis

Fundamental on-page and off-page

techniques

Evaluating rivals using AI tools

Essential technical aspects for search

engines

AI SEO Reports

AI Keyword Research

AI-Driven SEO Strategy

AI Competitor Analysis

Tailoring content to

specific audiences

AI Data Analysis

AI Forecasting

Google Analytics 4

Heatmaps

Predicting website traffic and

conversions with AI.

Tools using AI for data analysis

and dashboards.

Visual representation of user

behavior on web pages.

Web analytics service that

tracks and reports website

traffic.

Website analysis tools

Producing high-quality

written content

efficiently

Personalize

Content

Generate

Content

Enhance

Engagement

Engaging target

demographics

effectively

AI Video Tools

Creating visual content using

Canva AI, Midjourney, and

DALL·E.

Generating voice content using

Murf.ai and Descript.

Generative AI Intro

Generative AI applications

Introduction to the world of

Generative AI.

Legal & Ethical Aspects

Understanding the legal and

ethical aspects of using AI in

marketing.

Using AI video tools like

Runway ML and Synthesia.

Visual Content Creation

Voice Generation

Develop Algorithms

Creating advanced

algorithms for

content generation

AI in Content Generation Cycle

4

3

2

Digital Marketing

Campaign

SEO + AI Website

Promotion

Social Media

Content

Automation

Top Digital Marketing Projects

1

SMM

SEO

Assignments

Complete

assignments to

reinforce learning.

Course components

Final Project

Pass viva and

certification exam

for completion.

Practical Tool

Usage

Present a final

project

demonstrating skills.

Use tools learned in

practical exercises.

Viva and Exam

SEM

Role of AI

Exploring Digital Marketing Components

Email Marketing

Content

Marketing

Affiliate &

Influencer

Marketing

http://Lately.ai
http://Copy.ai
http://Murf.ai
mailto:ojssindia@gmail.com

